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R
WHAT OUR CLIENTS SAY ABOUT US!

“Your suggestions have 
doubled my volume.”

Ira Fine, MD - FL

“Catherine ‘s consulting services have 
paid for itself many times over. Working 

with her helped change my perspective of 
how to run my already successful practice to 

one that is more streamlined and pro�table. The 
training she gave my staff was also fantastic. I hear 
my staff using Catherine ‘s strategies to close more 
calls and consultations. 
 • They are also taking more initiative to imple- 
  ment the strategies Catherine customized for  
  our practice.
 • If you have plateaued or if the gaps in your  
  processes are costing you, Catherine can   
  help. She’s worth every penny.”

Michael Ciaravino, MD - TX

“...we’ve brought in 
$79K in surgeries...” 

“Since we’ve been working with Catherine and 
her team for the past 5 months, we’ve brought in 
$79K in surgeries and have booked an additional 
17 surgical procedures and 20 non-invasive body 
procedures since then. This does not include the 
additional new patient referrals and revenues we 
are seeing from the on-going nurturing of my current 
patient database.”

Verne Weisberg, MD - ME

COSMETIC IMAGE MARKETING
MORE PROCEDURES. GUARANTEED.

“Our consult conversions were running 
at 40-50%. Then we attended Catherine’s

online training and implemented her
strategies. They immediately increased

conversion rates to 75-80%.”

Anthony Corrado, MD - NJ
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“Action is the Foundational 
Key to ALL Success”
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“You deliver way more 
than I was expecting! Thank 

you for inspiring me to be my 
very best!”

Charles Perry, MD - CA

“When you’re in a very competitive en-
vironment like I am, being a great surgeon 

is not enough. Frankly, you have to do good 
work or you’re not even in the game.

Consulting with Catherine has been extremely help-
ful. I now see the nuances and strategies it takes 
for me to stand out amongst the heavy competition 
surrounding me.

She con�rmed my efforts and ideas that made 
sense and saved me money and wasted time going 
down the wrong road.

I now have a workable plan to continue to grow my 
practice which gives me con�dence and optimism 
for the future. I highly recommend her.”

Joshua Zimm, MD - NY
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“After attending Catherine’s online 
training to learn how to follow up after 

the consultation, I tried one simple strategy 
and it worked! The patient booked her surgical 

procedure that was worth several thousands, so it 
was well worth it!

Thank you so much for all your advice regarding our 
practice, I really appreciate all the links that you sent 
me in order to brush up on our marketing plan.

I will keep you posted on our progress with all the 
tools that you have shared with us. I don’t think I 
can tell you enough how grateful I am for your help. 
Thank you again.”

Danielle Morris, MD - GA

“I had given my staff the goal to con-
vert at least $35K per week in surgeries 

AND I gave them the tools to help which was 
Catherine’s Online Learning Center at More 

Patients Academy.

They watched Catherine’s modules and implement-
ed her strategies and converted $80K!

That equaled a 2,550% ROI. Nice!

Adam Sten, MD - NC
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“If you focus on RESULTS, 
you will never CHANGE.
If you focus on CHANGE, 
you will get RESULTS.”
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“We engaged with Catherine for sever-
al reasons. While we run a very successful 

cosmetic practice, we are always open to 
discovering new ways to “better our best” in 

terms of staff, practice structure and processes. 
Given Catherine’s years of “best practice” study 
around the world , we thought her an excellent 
choice to help us re-imagine our practice.

Catherine was instrumental in setting up a new 
structure that made our large team of surgeons and 
staff work together more cohesively.

She outlined a plan that put key metrics in place, 
gave us a clear plan to follow throughout the year 
and trained our staff to increase their conversions 
by at least 10%.

We immediately felt a renewed sense of optimism 
and enthusiasm for our growth.

Since engaging with Catherine, I’m happy to report 
that revenues are up 15% over the last three 
months - 22% in the last month alone!

I highly recommend Catherine’s consulting services 
to any practice looking for “best practice” additions 
to their operation. Her years of experience allow her 
to bring outside eyes to your practice, recognize 
what’s off, and recommend concrete actionable 
plans for improvement.”

Robert Sigal, MD - TX
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“We were so skeptical about hiring a 
consultant to help us grow our cosmetic 

side of the practice. We’ve worked with them 
before and did not get the support and direc-

tion we needed for the fees they charged.

Since we have followed Catherine for years (she is a 
good marketer) , we decided to go with her and we 
have not looked back.

She has been instrumental in not only setting up a 
system to attract cosmetic patients, but also to train 
our staff to convert and retain those patients.

An added bonus has been the business and lead-
ership structure and guidance we have gotten to set 
us up for success .

She truly understands what the solo-practice needs 
to not only survive but actually thrive in a competi-
tive marketplace.

We’ve been extremely satisfied with our part-
nership with Catherine and her team and highly 
recommend her.”

Stephen Keefe, MD - VA
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“Your recommendations are very 
precise and have made a very positive 

impact on our practice. Last effort, an event, 
“Fountain of Youth Brunch” generated $35k!”

Carlos R. Pou, MD - Puerto Rico
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“Catherine, Sorry for the delayed 
response.  Things have evolved a bit 

differently from when we last talked.  Yes, 
last year did turn out well and you and I dis-

cussed some of your other suggestions that we 
had implemented but I expressed that we didn’t 
see the effect we had hoped for and so you and I 
discussed some other strategies and tweaking the 
right message, right audience, right medium. I still 
have yet had time to follow-up on implementing 
the additional, new strategies we discussed in our 
last phone call. However, I felt the need to reach out 
and follow-up with you because, as it turns out, the 
suggestions we had implemented that I complained 
we hadn’t seen any results from....well, I was wrong.  
In the first quarter this year, our earnings from 
cosmetic surgery are up 96% over one year ago 
(last year was a slower than usual first quarter) and 
44% from our prior best first quarter ever!  This 
increase in revenue was achieved by only adding a 
few additional patients over that quarter--better pa-
tients, better revenue with minimal additional labor 
on our part.  I attribute this to a few things.  Imple-
menting your strategy to go “deep” in our marketing 
efforts in our local community, doing the same ad 
with before/after photos of a facelift patient across 
multiple print and direct mail pieces and repeating 
these over a period of time, the age of our practice 
in the area and a local economy that continues 
to improve. The general marketing principles and 
guidance regarding the location of our practice and 
principles for future practice marketing and devel-
opment were sound advice that have proven to be 
beneficial and true. Thank you for your practical 
insight and advice.  We still have a way to go to see 
the full implementation and effect of all of your input 
and I am excited to see the results as they unfold! 
We have enjoyed working with you and I believe 
what you offer is unique in the consulting indus-
try for our field.  Any practice, at any stage could 
benefit from the vast array of consulting information 
and products your firm offers. We look forward to 
continuing to seek out your services as we continue 
to grow!”

Leo Lapuerta, MD - TX
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“Working with Catherine and her team 
has been very profitable. We’re only half 

way through the year and I’m up $200K 
and I’m booked out for the next 2 months even 

though we typically go into our slow summer 
months now. Her recent promotion brought in an ex-
tra $63,782 with more surgeries scheduled. I never 
realized how much money was sitting in my patient 
list but I’m a believer now!”

Robert Langdon, - CT
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“Catherine Maley knows medical 
marketing. She understands the aes-

thetic patient and how to run a successful 
aesthetic practice. Catherine has provided 

excellent advice which we have used for our 
practice with visible results.”

Paul J. Carniol, MD - NJ

“Surgeons early in their career and 
seasoned ones alike will find insights and 

useful observations as they read.”

Donald Chatham, MD - KY
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“Even if you’re on the right 
track, you’ll get run over if 
you just sit there.”

“We saw over $22,000.00 
in increase business...” 

“I just want to let you know how successful your 
Mother’s Day promotion was and how delighted my 
office and myself were with the outcome. We saw 
over $22,000.00 in increase business with the 
promotion.  The patients were excited about the of-
fers and of course we were extremely satisfied with 
the results. Thank-you again for your creativity and 
personalized support.  My office and I can’t wait until 
your next revenue generating idea.”

Paul Blair, MD - WV
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“Her savvy marketing 
program helped us increase 

our sales by more than
30% last year!!” 

Samuel Pearl, MD - CA

“Your on-site practice visit was awe-
some and invaluable.

Thanks to your strong presentation and 
people skills, you were able to shift the culture 

in our practice and that has made a significant 
difference in the way my staff is interacting with my 
patients.
You also made it possible for me to figure out what 
to do with key staff members and that has allowed 
me to grow the best team to support my vision for 
the future.

It was money well spent. Thank you.”

Armando Soto, MD - FL
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“Catherine’s Cosmetic Patient Mar-
keting Service has been a great addi-

tion to our practice-building overall plan. 
While we still invest in our online presence, 

we also found immense value in the internal 
marketing efforts. We especially like that all 
results are tracked so we know we are getting 
a great return ... last year it was 1,148% and no 
staff time was used. That’s a much easier way to 
grow my cosmetic practice.”

Mark Mason, MD - TX
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“Education costs money. But 
then so does ignorance.”
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“She has helped us gain 
exposure in Marin and I know 

she can do the same for you.”

“Catherine is a pleasure to work with and her 
enthusiasm is contagious. Catherine is excellent 
at coordinating projects to ensure we get the best 
results from any of our marketing efforts. She has 
helped us gain exposure in Marin and I know she 
can do the same for you.”

Robert G. Aycock, MD - CA

“I knew that Catherine understood the 
�eld of plastic surgery after reading her 

book, “Your Aesthetic Practice, What Your 
Patients are Saying”. In fact, I bought a copy for 

each of my staff to read and we began discussing 
each chapter at weekly luncheon meetings. 

I turned to Catherine and she did an outstanding job 
of quickly designing a new logo and related mate-
rials including a new newsletter. In a word, I believe 
she is a real professional who is dedicated to our 
�eld and we will continue to �nd ways of having her 
help us with our practice.”

Randolph S. Waldman, MD - KY
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“Catherine Maley turned 
our practice around.” 

“Catherine Maley turned our practice around. We 
attended her How To Convert More Consultations 
webinar and implemented her system the following 
week. We converted more consultations in that week 
than we did in the entire month. Our practice went 
from a painful 50% no show rate to a remarkable 
85% show rate. Even more impressive was our 
close ratio - from 35% to 80% and still increasing. 
We would recommend her to any practice that’s 
looking to not only increase their pro�ts today, but 
sustain a healthy �ow of income for many years to 
come. Thanks Catherine!”

Sam Assassa, MD - CA
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“Catherine’s services have proven 
to be invaluable for us in reaching our 

goals as an ever-expanding medical aes-
thetics practice. We had her come to our office 

and do a day’s training with our team and the les-
sons and pearls of knowledge that she left us with 
were easy to digest and implement. She leaves you 
with the tools to continue to grow at a healthy pace 
and will support you in your endeavors. If you goal is 
to improve patient experience and at the same time 
build a better practice, then look no further!”

April Cogswell, Practice Manager - NC
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“In order to succeed, we must 
f irst believe that we can.”

Pra
ct

ice
 

Consu
lti

ng

“I have worked with Catherine Maley 
for the past two months and I have been 

extremely happy with our relationship. As 
a young doctor with a new practice, I initially 

felt a great deal of anxiety about the prospect 
of making a name for myself. Catherine’s detailed 
assessment of each part of my practice, and her 
subsequent knowledgeable recommendations, have 
really put my mind at ease. I now have an excel-
lent marketing plan based on her experience and 
insight that I never could have formulated myself. 
There is no doubt that the investment in Cosmetic 
Image Marketing will pay off very well in the near 
future.”

David Hicks, MD - CA

“I appreciate all your help and good 
ideas! Despite some of my colleagues 

struggling this year, our revenues have 
increased by 14%! Your book and training 

have also helped my staff truly become a team of 
professionals. As a result, we have also had more 
word-of-mouth referrals and positive patient reviews. 
I’m also seeing a better quality of consultations 
coming from my patient referrals and that’s saving 
me time and improving my closing ratio.”

Victor Ferrari, MD - NC
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“Your staff did an excellent job with 
their mystery shopping calls and written 

report. It was nice to hear that my staff was 
doing a good job, and that there were still many 

areas that could be done even better. There were 
many great bits of information in the report and our 
conversation really helped to pull it all together. I’m 
looking forward to utilizing the scripting materials 
and the phone conference with my staff. I plan on 
implementing your suggestions tomorrow.”

Edward Buckingham, MD - TX
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“She has tremendous 
creative abilities, a great 

sense of aesthetics, integrates 
herself into the team and meets 
deadlines. I highly recommend 
her.”

“Catherine has been instrumental in helping us 
market and produce a world-class brochure for a 
continuing medical education course that we are 
putting on at Stanford. She has tremendous cre-
ative abilities, a great sense of aesthetics, integrates 
herself into the team and meets deadlines. I highly 
recommend her.”

Hayes Gladstone, MD - CA
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“Failure isn’t Final
until you quit.” 
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“This outstanding piece 
by Catherine Maley, MBA, 

should be a welcomed addi-
tion to any aesthetic physician’s 
library.”

“Catherine’s outstanding book is an excellent over-
view and resource regarding marketing an aesthetic 
medical practice.  It begins where marketing should 
begin, with the patients themselves. Excellent survey 
results reveal what the patients want and don’t want.  
There are many practical tips on patient relations, 
rapport building, the consultation process and de-
cision making.  Emphasis is placed where it should 
be; on internal marketing strategies.  External mar-
keting is put in excellent perspective and the author 
makes it clear it should not even be  attempted until 
the infrastructure is in place and the internal market-
ing strategies have been fully implemented. 

This outstanding piece by Catherine Maley, MBA, 
should be a welcomed addition to any aesthetic 
physician’s library and will provide an excellent 
outline for not only physicians in early practice but 
for mature practices as well.  It has certainly been 
helpful to me to have the pleasure of reviewing this 
book.”

Ferdinand F. Becker, MD - FL

“Catherine’s knowledge of the aesthet-
ic patient and her insights into commu-

nicating with them has helped me be more 
effective when presenting to my patients. Now 

I relate much better to my patients and close 
more procedures because I speak at the level my 
patients best understand. I would recommend Cath-
erine’s materials to any physician who wants better 
conversion rates.”

Daniel Leeman, MD - TX

“I would recommend her 
to anyone wanting to grow 

an aesthetic practice.”

“Catherine has been a great resource for me 
while growing my aesthetic practice. Using her ex-
pertise, I have been able to convert current patients 
to aesthetics as well as add many new patients. She 
has also been helpful growing my exposure in the 
media. I would recommend her to anyone wanting to 
grow an aesthetic practice.”

Andrew B. Menkes, MD - CA

“Catherine Maley is a pleasure to work 
with! She is creative in her approach to 

marketing one’s medical practice and is 
excellent at staff team building.”

Katie Rodan, MD - CA
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“Don’t wait for opportunity. 
Create it.”
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“Your book, along with the reception-
ist and staff books have helped a great 

deal. As a matter of fact, I review them often. 
There are 24 of the “50 Ways” that I want to 

have implemented within the next six weeks. 
Nancy, my marketing person and myself are working 
on creating a “Welcome Package” for the Medspa. 
Your templates are making it quite easy to do this. 
Not only will your tools help me to present a more 
professional image for my business, but I am quite 
sure that as I continue to incorporate your sugges-
tion in my marketing that I will be pleased with the 
additional revenue that will be generated.”

Johnny Farrow, MD - NC

“Her book  ‘Your Aesthetic 
Practice’ is a must read for 

any practice with a cosmetic 
portion.”

“Catherine Maley has been a valuable addition 
to our marketing for Rejuvene. Her book,  “Your
Aesthetic Practice” is a must read for any prac-
tice with a cosmetic portion. Personally she is very 
pleasant and her years of experience are invalu-
able. She adds that marketing touch that brings her 
clients to the next level. She is creative and has a 
great artistic eye.”

Donald Richey, MD - CA

“Catherine provides an 
excellent framework to 

create and grow an aesthetic 
practice.”

“Catherine provides an excellent framework to cre-
ate and grow an aesthetic practice. She thoughtfully 
details each step of the process 
from intake, to consultation through post-
operative care. Her paradigm shifts the mind set 
from medical practice to top-tier service provider. 
This guidebook is required reading for all members 
of our team.”

David Kaufman, MD - CA

“Catherine really under-
stands the aesthetic patient 

and what they want and need. 
I highly recommend this book to 
any physician wanting to grow 
their aesthetic practice.”

Joel Schlessinger, MD - NE

Book 

Rev
iew Book 

Rev
iew



For more information, Visit www.CosmeticImageMarketing.com
or Call Us Today at (877) 339-8833

COSMETIC IMAGE MARKETING
MORE PROCEDURES. GUARANTEED.

“Entrepreneurial leadership 
requires the ability to move 
quickly when opportunity 
presents itself.”
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“I really like your new audio series 
‘How To Turn Your Phone Calls Into Pro�ts’. 

Hearing the variety of your lively voices role-
play the caller and the receptionist helped me 

visualize your concepts better. And because it’s so 
interactive, my staff will retain the information better. 
This tool will be mandatory for all new staff hires and 
that will make my job easier.”

S.J.Shah, MD - NY

“The ‘How To Series’ 
gives me excellent tactical 

ideas to attract new patients, 
increase the amount they spend 
with us and so much more.”

“The ‘How To’ Series gives me excellent tactical 
ideas to attract new patients, increase the amount 
they spend with us and so much more. The system is 
even great to retain those patients and ensure that 
they will be returning to our practice for a long time. 
I use these modules as training sessions for my staff 
and that’s helped us work together as a team. They 
are especially valuable for a new physician starting 
out in practice and should be required viewing!”

Mathew  W. White, MD - NJ

“We were opening up a cosmetic 
center in our ENT practice and I needed 

help �guring out how to pro�tably grow a 
cosmetic practice NOW – not years from now. 

However, there were so many different options 
and I was getting pulled in so many directions that I 
knew I needed someone with experience, in working 
with practices like ours, who could give me a road 
map to lead me through the maze to save me time 
and money.

I chose Catherine because I heard her speak at 
a medical conference and she was entertaining, 
knowledgeable and passionate about helping 
surgeons grow the cosmetic side of their practice. I 
also read her book and that solidi�ed my trust in her.

Catherine turned into my “aesthetic coach” who 
gave me direction and kept me from wasting mon-
ey when it came to offering speci�c procedures, 
technology and devices. She kept me focused on 
investing in things proven to grow the bottom line so 
I got a lot more bang for my buck than I would have 
on my own. I am grateful to Catherine for sharing her 
time and talents with us. Even though I originally 
balked at her fees, I quickly learned how much 
more value we got from the expertise that saved 
us a tremendous amount of time and money 
that would have been wasted. I highly recommend 
using Catherine’s coaching and consulting services 
if you want to do it right the �rst time.”

Melissa and David Hartman, MD - VA
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“The secret of success is 
to do the common thing 
uncommonly well.”
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“Of all the marketing ma-
terial I have read and used, 

Catherine’s are by far the best. 
Her Staff Guide Book outlines 
in detail the process of one on 
one marketing down to the little 
things that often turn out to be 
the difference between success 
and failure in closing a consult.”

Cameron L. Smith, MD - NC

“I caught the PM receptionist using 
one of the lines from “Exceptional Recep-

tionist” to snag a potential Botox patient who 
was there to have her son seen for acne! Thank 

you for your excellent ideas.”

Renee A. Glover, MD- NC

“I purchased the 12 How-To Modules. 
The modules have been extremely helpful 

in bringing in many new patients to my aes-
thetics practice.”

Lorne Poon, MD - AB, Canada 

“Hi Catherine, Thank you so much for the 
highly informative webinar. I am looking for-

ward to reading your book and reviewing the 
DVD a few more times-there was just so many 

helpful tips regarding patient communication and 
practice �ow that I would like to take in.”

Jillian Whittaker - RI

“I have known Catherine for years 
and she delivers. We made a single 

investment of $2,500. Catherine put together 
a classy snail mail (with metrics) that brought 

in 67 calls, 56 injections and several surgeries for 
a total gross income of $72,000. That is a 2,880% 
return on our investment!”

Thomas Funcik, MD - SC
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“A goal without a plan
is just a wish.”
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“Catherine is a true professional. She 
has used her extensive knowledge of the 

cosmetic surgery marketplace to help our 
practice grow. She has always been respon-

sive and thoughtful in offering concepts tailored 
for our practice’s goals.”

David Kim, MD - CA
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“I have participated with Catherine on 
pratice building panels and she’s visited 

my practice. Her insights enlighten me and 
have helped me �ne-tune my approach to 

attract and keep my preferred patients.”

Jack Friedland, MD - AZ

“Catherine has proven to be a valuable 
asset at my annual medical conference 

held for surgeons. Her talks are well attend-
ed and she’s got a gift for educating physi-

cians and staff in an entertaining and inspiring 
way. Her insights are invaluable to my conference 
attendees who are there to learn how to stay in front 
of their competitors an how to grow their aesthetic 
practices.”

Phillip R. Langsdon, MD - TN

“You won’t be sorry and 
you will be richer!”

“There is no one who understands aesthetic mar-
keting better than Catherine Maley. If you want to 
take your practice to the next level and gain more 
pro�t, and get more enjoyment from your patients, 
staff and your personal satisfaction,  then you want 
to consult with Catherine Maley. You won’t be sorry 
and you will be richer!”

Neil Baum, MD- LA

“Catherine’s materials 
have been eye-opening for 

me and fascinating.”

“Catherine’s materials have been eye-opening for 
me and fascinating. They’ve helped me understand 
my patients and how they think so I’m able to pro-
mote my aesthetic services to them effectively and 
professionally. I now see how important it is to get 
guidance on the patient’s perspective so they say 
yes to me.”

James C. Ross, MD - MI
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For more information, Visit www.CosmeticImageMarketing.com
or Call Us Today at (877) 339-8833

COSMETIC IMAGE MARKETING
MORE PROCEDURES. GUARANTEED.

“The great thing in this world 
is not so much where you 
stand, as in what direction 
you are moving.”
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“We have been very pleased with our 
relationship with Catherine. Her recent 

evaluation and recommendations for our 
practice have been extremely helpful. Her 

experience enabled her to accurately evaluate our 
practice in its current situation and identify potential 
for growth. Her interaction with our staff has been 
tremendous. She has concrete ideas for marketing 
our practice, ideas that we can implement immedi-
ately. We would recommend her service without 
hesitation.”

Jerold J. Olson, MD - AZ

“Her insights about how 
to promote aesthetic ser-

vices were invaluable to we 
physicians who want to succeed.”

“I shared the podium with Catherine Maley at 
the 5th Annual Facial Cosmetic Surgery 2009 Con-
ference and saw first hand how know-
ledgeable she was about us as physicians, business 
people and marketers. I gathered a lot of insight 
about present day marketing from Catherine and 
her engaging personality just added to her wealth 
of knowledge. Her insights about how to promote 
aesthetic services were invaluable to we physicians 
who want to succeed.”

Louie Patseavouras, MD - CA

“Her energetic style and
professionalism added a 

great deal of value to our
program.”

“Catherine gave three excellent talks at my work-
shop that were insightful and beneficial 
to our members. Her energetic style and profession-
alism added a great deal of value 
to our program.”

Anthony P. Sclafani, MD - NY

“It was such a pleasure meeting you 
and Heather and listening to your semi-

nars. You are such a wonderful speaker and 
I learned so much from you. I would just like 

to thank you for sharing your knowledge with us 
all and let you know that it was very helpful for our 
practice.”

Nicole Masiello, MD - AZ
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For more information, Visit www.CosmeticImageMarketing.com
or Call Us Today at (877) 339-8833

COSMETIC IMAGE MARKETING
MORE PROCEDURES. GUARANTEED.

“Do not go where the path 
may lead, go instead where there 
is no path and leave a trail.”
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“Physicians spend many years learn-
ing how to best treat the medical needs of 

our patients. However, no one taught us the 
non-medical aspects of how to actually care for 

them as people. As physicians we long resisted 
the concept of “marketing.”  Ms. Maley has written 
this superb guide so both you and your staff can let 
patients know what you can offer them in a compas-
sionate environment.”

Steven Pearlman, MD - NY

“Catherine, I really appreciate the 
personal attention you showed me and 

my staff.  Your suggestions about re-working 
the consultations were particularly valuable.  

We will focus on stressing the emotional impact 
and value to the patient of a successful procedure, 
rather than emphasizing the science and technical 
details of how the procedure works. Thanks and 
best regards.”

Scott Boden - CT

“Catherine’s book,
“Your Aesthetic Practice” 

has become mandatory read-
ing for all my staff. It has helped 
to transform my practice from
almost entirely insurance- based 
to increasingly cosmetically
driven.”

Michael McCracken, MD - IN

“Catherine’s done-for-you
marketing has been worth

thousands to us every month.”

“Catherine’s done-for-you marketing has been 
worth thousands to us every month.  Her team 
does all work and we see our patients return and 
refer more often than we used to.  I’m busier than 
I’ve been in years.  Thanks Catherine”

Michael Waler, MD - TX

Pra
ct

ice
 

Consu
lti

ng

&

Sta
ff T

ra
in

in
g Book 

Rev
iew



For more information, Visit www.CosmeticImageMarketing.com
or Call Us Today at (877) 339-8833

COSMETIC IMAGE MARKETING
MORE PROCEDURES. GUARANTEED.

Use this as a checklist to avoid wasting money on slick internet marketers.  Some are very good and some use 
their excellent marketing skills and ninja internet tricks to sell you on their “get rich quick” schemes.  This check-
list should help you identify who could best grow your cosmetic practice revenues:

No Experience in the Aesthetic Industry
The vendor knows nothing about the aesthetic rejuvenation industry so they need to learn on your dime. It’s 
also going to take them time to catch up since the learning curve is steep. 

No Documented Results with Case Studies
The internet and ease of technology have lowered the barrier of entry. Anyone can put up a fancy website and 
call themselves an expert but looks can be deceiving. They CAN NOT show you real, live case studies and 
testimonials from other surgeons who have had great results from their efforts.

No Customer Support 
It’s difficult or impossible to talk to a real person live when you need assistance. You have to leave a message or 
submit a service ticket and then hope they get back to you in a timely matter.

No Guarantee
They do not back up their claims or offer you any peace of mind so you feel con�dent you won’t lose money 
working with them. 

No Way Out of Long-Term Contracts
Once you sign on the dotted line, there’s no way out no matter how dissatis�ed you are with the service so you 
get to continue to pay until it expires. 

The Poor Quality Leads
The internet gives you access to the world which is why vendors promise you lots of “clicks and calls”. However, 
they have no control over the quality of the lead. Actually, only 3% of people searching on the internet are ready 
to buy.  That leaves you with a whole lot of “look-e-loos” that will eat up your time and resources with no inten-
tion to move forward.

No Staff Training to Convert the Leads
All the leads in the world will do you no good if you can’t convert them. If the vendor is not helping your staff 
convert the leads they are sending your way, you are losing money. 

Note from Catherine: 
“You need leads, great phones, excellent consultation converting strategies, and a smooth-running operation 
that turns your practice into a profitable and sellable asset. I would be happy to help. Please email me at 
my private email.”  

Catherine@CatherineMaley.com

7 Costly Mistakes Surgeons Make 
When Choosing a Marketing Partner



For more information, Visit www.CosmeticImageMarketing.com
or Call Us Today at (877) 339-8833

COSMETIC IMAGE MARKETING
MORE PROCEDURES. GUARANTEED.

I WANT YOU HAPPY
NO RISK GUARANTEE
All products and services are backed by my 
100% Satisfaction, No-Risk Guarantee - Period. 

If you are not happy for whatever reason, simply request a
full refund or cancel your services with a 30-day notice email
or phone call. It’s that simple. 

Dear Doctor, 

Even though you have read about the great results we helped produce for many others, you may still be skeptical 
and that’s understandable. 

You may have been led astray before by other “not so ethical” people who promised you the world. They were excel-
lent marketers but they couldn’t pull off what they promised, could they?

That’s why I’m wiling to stick my neck out with the most unusual and daring guarantee you’ve seen in print. Here it 
is...

You have absolutely nothing to lose and everything to gain if you let me and my team guide you to aesthetic pro�ts. 

I am dedicated to getting you more patiens, more pro�ts, and better-trained staff -

Catherine Maley, MBA
Author, Your Aesthetic Practice
Cosmetic Patient Attraction AND Conversion Specialist




